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Part A. PERSONAL INFORMATION 

First name  Núria 
Family name Almiron roig   

e-mail nuria.almiron@upf.edu URL Web: 
www.almiron.org 

Open Researcher and Contributor ID (ORCID) (*)  0000-0002-2482-0666 
(*) Mandatory 
 
A.1. Current position 

Position Catedrática de Universidad / Full Professor 
Initial date  27 March 2024 
Institution Universitat Pompeu Fabra  
Department/Center Communication  

Country Spain  Teleph. 
number 935421237 

Key words interest groups, public affairs, critical animal studies, 
environment, communication ethics, discourse, narrative 

 
A.2. Previous positions (research activity interuptions, indicate total months) 

Period Position/Institution/Country/Interruption cause 
17/01/2012 to 26/03/2024 Senior Lecturer (Universitat Pompeu Fabra, Spain) 
 01/09/2008 to 16/01/2012 Visiting lecturer, Tenure track lecturer (UPF, Spain) 

 
A.3. Education 
 

PhD, Licensed, Graduate University/Country Year 
PhD in Journalism & Communication Universitat Autònoma de Barcelona 2006  
Bachelor in Political Sciences  Universitat Autònoma de Barcelona 1994 
Bachelor in Information Sciences Universitat Autònoma de Barcelona 1992 

 
Part B. CV SUMMARY  
I dedicated the first decade of my academic career (2000–2010) to the political economy of 
ICT and Spanish media groups. The former allowed me to produce a series of research books 
including one of my most cited volumes, El mito digital: discursos hegemónicos sobre Internet 
y periodismo (with Jose M. Jarque, Anthropos, 2008). The latter allowed me to introduce the 
financialisation approach—following the work of critical economists—into the field of political 
economy of communication and to produce a volume that remains my most cited publication 
(Journalism in Crisis: Corporate Media and Financialisation, Hampton Press, 2010). 
Since 2010, I have extended my political economy skills with cultural studies approaches by 
incorporating discourse analysis into my research, making me one of the few communication 
scholars to merge these two typically distinct fields of study. In doing so, I also broadened my 
focus to include a much under-researched topic in critical communication studies: interest 
groups and influence in relation to discursive coalitions, particularly in the context of the 
environment and our relationship with non-human animals. 
This shift aligned with my long-standing concerns about power relations in society and was 
guided by a recognition of the need to expand the understanding of discrimination within 
communication studies in order to engage with key developments in contemporary ethical 
thought. To this end, I collaborated with colleagues from Europe and the United States to help 
establish the field of critical animal and media/communication studies (Almiron, Cole & 
Freeman, Routledge, 2016). Since then, my research has increasingly centred on the 
intersections between communication ethics, interest groups, and strategic communication. 
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In addition to this work, I have opened a new area of research and reflection focused on the 
ethics of communication, with a particular emphasis on the ethics of persuasion. This line of 
inquiry explores the boundaries between legitimate and illegitimate persuasion, aiming to 
critically examine how strategic communication can uphold or undermine ethical principles, 
especially in contexts involving vulnerable groups or contentious social issues. In this area, I 
have edited and written books that add a contribution to ethics to my research on political 
economy and discourse, including Especismo y Lenguaje (edited with Catia Faria, Plaza y 
Valdés 2024), Animal Suffering and Public Relations (Routledge 2024), ‘Like and Animal’ 
Critical Animal Studies Approaches to Borders, Displacement, and Othering (edited with 
Natalie Khaazal, Bril 2021), Rethinking Think Tanks Experts vs impostors (with Jordi Xifra, 
PUZ 2021) and Climate Change Denial and Public Relations. Strategic Communication and 
Interest Groups in Climate Inaction (edited with Jordi Xifra, Routledge 2020). 
I have three six-year research periods (2004-2009, 2010-2015, 2016-2021) and have 
published more than 120 papers—74 in peer-reviewed journals, including 18 top-tier journals 
(Q1 & Q2) —authored or co-authored a total of 26 books and edited a further 15 volumes. I 
have been involved in 11 competitive grant funded research projects (two as PI) and have 
2,204 citations in Google Scholar and over 36,000 reads/views of my work in Academia.edu 
and Researchgate.net. I have presented more than 50 papers at academic conferences of the 
main national and international communication associations (more tan 20 of them at 
international conferences outside Spain), and I have conducted or been invited to conduct 
research at universities in France (Université Paris 8), Sweden (Kalmar University, Lund 
University), the United Kingdom (Manchester University, University of Westminster, London 
School of Economics and Political Science), the Netherlands (Amsterdam University) and 
Canada (Simon Fraser University). 
I have also supervised seven PhD dissertations, more than 40 final master dissertations and 
am the founder and coordinator of the MA in International Studies in Media, Power and 
Difference, an official master's programme established in 2015 at UPF.  
 
Part C. RELEVANT MERITS  
 
C.1. Journal publications and book chapters  
 
Aranceta Reboredo, Olatz, Morrás Aranoa, Leire, & Almiron, Núria (2025). Fighting Breeds 
And Athletes: How Lobby Groups Frame Animal-Based Entertainment in Spain. Perspectivas 
De La Comunicación, 18.  
 
Aranceta Reboredo, Olatz, Morrás Aranoa, Leire, & Almiron, Núria (2025). Razas de pelea y 
atletas: el encuadre del entretenimiento basado en animales de grupos de interés en España. 
Perspectivas De La Comunicación, 18.  
 
Fernández, Laura, Díaz, Estela, Aranceta-Reboredo, Olatz and Almiron, Núria. 2025. 
Displaying Compassion to Hide Harms: An Analysis of the Visual Communication Strategies 
of the Spanish Animal Industrial Complex. In Violence and Harm in the Animal Industrial 
Complex: Human-Animal Entanglements, edited by Gwen Hunnicutt, Richard Twine, and 
Kenneth Mentor. London: Routledge. 
 
Almiron, Núria. 2025. The Animal-Industrial Complex and the Promotion of Animal Exploitation. 
In The Sage Handbook of Promotional Culture and Society, edited by Lee Edwards, Clea 
Bourne, Jason Vincent A. Cabañes, and Gisela Castro. London: Sage. 
 
Aranceta-Reboredo, Olatz & Almiron, Núria. 2024. Commodifying compassion: a critical 
discourse analysis of Spanish zoo, aquarium and animal theme parks’ lobbies. Frontiers in 
Communication, 9.  
 
Almiron, Núria. 2024. On Vivisection, Interest Groups and Influence. In Reimagining Species 
Relations: A Decade of Studying and Teaching Critical Animal Studies at Lund University, 
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edited by Maria R. Carreras,  Marie Leth-Espensen, Lena Lindström, Tobias Linné, Gina Song 
Lopez, and  Naja Yndal-Olsen, pp. 189-204. Lund: University of Lund.  
 
Almiron, Núria, Fernández, Laura & Aranceta-Reboredo, Olatz. 2024. Inspiring animal 
liberation. The representation of animal activists in US animal advocacy documentaries (2000-
2019). In  Animal Activism On and Off Screen, edited by Claire Parkinson and Lara Herring,  
pp. 39–64. Sidney: Sidney University Press. 
 
Díaz, Estela M., Almiron, Núria & Aranceta-Reboredo, Olatz. 2024. Compromised values: a 
comparative response during the COVID-19 crisis by ethical vegans and vegetarians. 
Humanities and Social Sciences communications  11:485.  
 
Almiron, Núria, Fernandez, Laura & Rodrigo-Alsina, Miquel. 2024. Illusory authenticity: 
Negotiating compassion in animal experimentation discourse. Discourse Studies 26(2): 153–
172.  
 
Almiron, Núria, Moreno, Jose A. & Farrell, Justin. 2023. Climate change contrarian think tanks 
in Europe: A network Analysis. Public Understanding of Science, 32(3): 268-283. 
 
Almiron, Núria & Aranceta-Reboredo, Olatz. 2022. Lobbying against compassion: A review of 
the ethics of persuasion when nonhuman animal suffering is involved. Methaodos, 10(2): 410–
418.  
 
Almiron, Núria; Rodrigo-Alsina, Miquel & Moreno, Jose A. (2022): Manufacturing ignorance: 
think tanks, climate change and the animal-based diet, Environmental Politics, 31(4): 576-597.  
 
Almiron, Núria & Moreno, Jose A. 2022. Beyond Climate Change Denialism. Conceptual 
Challenges in Communicating Climate Action Obstruction / Más allá del negacionismo del 
cambio climático. Retos conceptuales al comunicar la obstrucción de la acción climática. 
Revista Ámbitos de Comunicación, 55: 9–23.  
 
Almiron, Núria y Moreno, Jose A. 2021. Think tanks neoliberales y falsos debates: La 
propuesta del impuesto a la carne para combatir la crisis climática. En Daniel Rodrigo-Cano, 
Rosalba Mancinas- Chávez y Rogelio Fernández-Reyes (eds.): La comunicación del cambio 
climático. Una herramienta ante el gran desafío (pp.222-268). Madrid: Dykinson.  
 
Almiron, Núria. 2021. Communicating solidarity: The ethics of representing human and 
nonhuman distant suffering. In ‘Like an Animal.’ Critical Animal Studies Approaches to 
Borders, Displacement, and Othering, edited by Natalie Khazaal & Núria Almiron, pp. 47–71. 
Leiden: Brill. 
 
Faria, Catia & Almiron, Núria. 2021. From the Horses’ Mouth. A Non-Speciesist Framework 
for Media and Communication Ethics. Ramon Llull Journal of Applied Ethics, 12(12): 207–233. 
 
Almiron, Núria & Fernández, Laura (2021. Including the animal standpoint in critical public 
relations research. Public Relations Inquiry, 10(2): 139-161. 
 
Moreno, Jose A. y Almiron, Núria. 2021. Representación en la prensa española del papel de 
la agricultura animal en la crisis climática: falta de visibilidad y carnismo. Estudios sobre el 
Mensaje Periodístico, 27(1), 349-364. 
 
Almiron, Núria. 2020. The Animal-Based Food Taboo. Climate Change Denial and 
Deontological Codes in Journalism. Frontiers in Communication.  
 
Almiron, Núria. 2020. Meat taboo: Climate change and the EU meat lobby. In Meatsplaining. 
The Animal Agriculture Industry and the Rhetoric of Denial, edited by Jason Hanan, pp. 163–
186. Sidney: Sydney University Press. 
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Almiron, Núria; Boykoff, Maxwell; Narberhaus, Marta & Heras, Paco. 2020. Dominant counter-
frames in influential climate contrarian European think tanks. Climatic Change. 162(4), 2003-
2020. https://doi.org/10.1007/s10584-020-02820-4. 
 
Almiron, Núria. 2020. Rethinking the ethical challenge in climate change lobbying: a discussion 
of ideological denial. In Climate Change Denial and Public Relations. Strategic Communication 
and Interest Groups in Climate Inaction, edited by Núria Almiron and Jordi Xifra, pp. 9–25. 
London: Routledge. 
 
Almiron, Núria, Natalia Khozyainova, and Lluís Freixes. 2020. ‘This nagging worry about the 
carbon dioxide issue’: Nuclear denial and the nuclear renaissance campaign. In Climate 
Change Denial and Public Relations. Strategic Communication and Interest Groups in Climate 
Inaction, edited by Núria Almiron and Jordi Xifra, pp. 195–214. London: Routledge. 
 
Almiron, Núria, and Catia Faria. 2019. Climate Change Impacts on Free-Living Nonhuman 
Animals. Challenges for Media and Communication Ethics. Studies in media and 
communications 7(1): 37-48.  
 
Almiron, Núria, and Marta Tafalla. 2019. Rethinking the Ethical Challenge in the Climate 
Deadlock: Anthropocentrism, Ideological Denial and Animal Liberation Liberation. Journal of 
Agricultural and Environmental Ethics 32(2): 255-267.  
 
Almiron, Núria. 2019. Greening Animal Defense? Examining Whether Appealing to Climate 
Change and the Environment Is an Effective Advocacy Strategy to Reduce Oppression of 
Nonhumans. American Behavioral Scientist 63(8): 1101–1019. 
 
Almiron, Núria, and Catia Faria. 2019. Environmental and animal defense. Introduction to a 
Special Issue. American Behavioral Scientist 63(8): 1043-1046.  
 
Almiron Núria, Matthew Cole, and Carrie P. Freeman. 2018. Critical animal and media studies: 
Expanding the understanding of oppression in communication research. European Journal of 
Communication 33(4): 367-380.  
 
Almiron, Núria. 2018. Go and get'em: Authoritarianism, Elitism and Media in the Catalan crisis. 
Political Economy of Communication 6(2).  
 
Schena Jucinara, Núria Almiron, and Antonio Pineda. 2018. Mapping press ideology. A 
methodological proposal to systematise the analysis of political ideologies in newspapers. 
Observatorio: OBS 12(3): 17-47.  
 
Almiron, Núria. 2018. Cataluña y el pánico de las élites. El papel de los medios/ Catalunya i el 
pànic de les elits. El paper dels mitjans. Ámbitos. Revista Internacional de Comunicación 2018; 
(39).  
 
Almiron, Núria. 2017. Favoring the elites. Think tanks and discourse coalitions. International 
Journal of Communication 11: 4350-4369.  
 
Almiron, Núria. 2017. Slaves to Entertainment: Manufacturing Consent for Orcas in Captivity. 
In Animal oppression and capitalism. Volume 2: The oppressive and destructive role of 
capitalism. edited by David Nibert, pp 50–70. Santa Barbara: Praeger. 
 
Khazaal Natalie, and Núria Almiron. 2016. ‘An Angry Cow is Not a Good Eating Experience’: 
How US and Spanish media are shifting from crude to camouflaged speciesism in concealing 
nonhuman perspectives. Journalism studies 17(3): 374-391.  
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Almiron, Núria. 2016. Beyond Anthropocentrism: Critical Animal Studies and the Political 
Economy of Communication. Political Economy of Communication 4(2): 54-72.  
 
Parrilla, Ricard, Núria Almiron, and Jordi Xifra. 2016. Crisis and Interest: The Political Economy 
of Think Tanks During the Great Recession. American Behavioral Scientist 60(3): 340-359.  
 
Almiron, Núria, and Natalie Khazaal. 2016. Lobbying against compassion. Speciesist 
discourse in the vivisection industrial complex. American Behavioral Scientist 60(3): 256-275.  
 
Almiron, Núria, Marta Narberhaus, and Marcel Mauri. 2016. Mapping media accountability in 
stateless nations: the case of Catalonia. Catalan Journal of Communication & Cultural Studies 
8(2): 207-225.  
 
Almiron, Núria, and Matthew Cole. 2016. The Convergence of Two Critical Approaches. In 
Critical animal and media studies communication for nonhuman animal advocacy, edited by 
Núria Almiron, Matthew Cole, and Carrie P. Freeman, pp. 1–10. New York: Routledge.  
 
Almiron, Núria. 2016. The Political Economy behind the Oppression of Other Animals: Interest 
and Influence. In Critical animal and media studies communication for nonhuman animal 
advocacy, edited by Núria Almiron, Matthew Cole, and Carrie P. Freeman, pp. 26–41. New 
York: Routledge.  
 
Almiron, Núria. 2016. Think tanks y neoliberalismo. In Capitalismo financiero y comunicación, 
edited by Francisco Sierra Caballero, and Francesco Maniglio, pp. 195–220. Quito: CIESPAL.  
 
Almiron Núria, and Milena Zoppeddu. 2015. Eating Meat and Climate Change: The Media 
Blind Spot - A Study of Spanish and Italian Press Coverage. Environmental Communication 
9(3): 307-325.  
 
Amiron, Núria. 2013. Alimentación y calentamiento global: "La larga sombra del ganado" en la 
prensa española. Estudios sobre el mensaje periodístico 19(1): 17-33.  
 
Rodrigo-Alsina, Miquel, and Núria Almiron. 2013. Autopercepción de la adquisición de 
competencias de los estudiantes de periodismo. El caso de la Universitat Pompeu Fabra. Aula 
abierta 41(1): 99-110.  
 
Almiron, Núria. 2013. Board Compensations in the Media Industry: Global Elite Network and 
Financialization. Political Economy of Communication 1(22).  
 
Pineda Antonio, and Núria Almiron. 2013. Ideology, Politics, and Opinion Journalism: a 
Content Analysis of Spanish Online-only newspapers. TripleC 11(2): 558-574.  
 
Almiron, Núria. 2013. Los estudios de comunicación en el Reino Unido: el caso de la London 
School of Economics and Political Science. Ámbitos. Revista Internacional de Comunicación 
2013; (22).  
 
Almiron, Núria. 2012. Docència centrada en l'aprenentatge en el context de l'espai europeu 
d'educació superior: el cas de l'assignatura Estructura de la Comunicació Social. 
Comunicació: revista de recerca i d'anàlisi 29(1): 109-124.  
 
Almiron, Núria, and Carles Llorens, Ana I. Segovia, Juan José Bas, Helena P. Grau, and 
Roberto Suárez. 2012. External Pluralism Protection in Five EU Countries and the U.S.: the 
Regulatory Authorities' Views. Observatorio: OBS 6(1): 129-157.  
 
Almiron, Núria, and Ana I. Segovia. 2012. Financialization, Economic Crisis, and Corporate 
Strategies in Top Media Companies: The Case of Grupo Prisa. International Journal of 
Communication (6): 2894-2917.  
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Almiron, Núria. 2012. The financialization of the US Media System: Links and Dependencies. 
In Media in the Swirl, edited by Ravi K. DHAR, and Pooja RANA, pp. 46–64. New Delhi: 
Pentagon Press.  
 
Almiron Núria. 2011. Estructura de propiedad y composición de los consejos de administración 
de los principales grupos de comunicación europeos en 2009. Observatorio: OBS 5(1): 227-
244.  
 
Almiron Núria. 2011. From financialization to low and non-profit: Emerging media alternatives 
for freedom. TripleC 9(1): 39-61.  
 
Bas Juan Jose, Ana I. Segovia, Carles Llorens, Núria Almiron, Helena P. Grau, and Robert 
Suárez. 2011. Políticas de comunicación y protección del pluralismo en la Unión Europea y 
Estados Unidos. Comunicación y Sociedad 24(2): 41-75.  
 
Almiron Núria, María Capurro, and Pablo Santcovsky. 2010. Electoral blocks in the public 
media in Spain: an exception in Europe / Els blocs electorals als mitjans públics de l'estat 
espanyol: una excepció a Europa / Los bloques electorales en los medios públicos del estado 
español: una excepción en Europa. Quaderns del CAC 34: 93-100.  
 
Almiron, Núria, María Capurro M, and Pablo. 2010. The Regulation of Public Broadcasters' 
News Coverage of Political Actors in Ten European Union Countries. Comunicación y 
Sociedad 23(1): 205-236.  
 
Roca-Cuberes, Carles, Frederic Guerrero-Solé, Miquel Rodrigo-Alsina, Núria Almiron, and 
Lorena Gomez. 2010. El aprendizaje por competencias en el EEES: el caso de la asignatura 
de Teorías y Métodos de Investigación de la Comunicación en la UPF. In Competencias y 
perfiles profesionales en los estudios de Ciencias de la Comunicación, edited by Javier Sierra 
Sánchez and Francisco Cabezuelo Lorenzo, pp. 93-111. Madrid: Fragua. 
 
Almiron, Núria. 2009. Grupos privados propietarios de medios de comunicación en España: 
principales datos estructurales y financieros. Comunicación y sociedad 22(1): 243-273.  
 
Almiron, Núria. 2009. Economía Política y Comunicación: una aproximación epistemológica a 
los orígenes. Revista latina de comunicación social 64: 328-340.  
 
Almiron, Núria, and Jose Manuel Jarque. 2009. Myth, digitalism and technological 
convergence: hegemonic discourses and political economics / Mite, digitalisme i convergència 
tecnològica: discursos hegemònics i economia política / Mito, digitalismo y convergencia 
tecnológica: discursos hegemónicos y economía política. Quaderns del CAC (31): 107-114.  
 
Almiron, Nuria. 2009. Els grups de comunicació. In Informe de la Comunicació 2007-2008, 
edited by Miquel de Moragas Spà et al. , pp. 127–150. Bellaterra: Institut de la Comunicació, 
Universitat Autònoma de Barcelona.  
 
Almiron, Núria. 2008. Conglomerats de comunicació al segle XXI: financiarització i dèficit 
democràtic. L'Espill (28): 60-74.  
 
Almiron, Núria. 2008. La financiarización de los grupos de comunicación en España: el caso 
del grupo PRISA. Eptic 10(2): 1-2.  
 
Jarque, José Manuel, and Núria Almiron 2008. Periodismo para Internet o periodismo, y punto. 
Palabra clave 11(2): 219-252.  
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Almiron, Núria. 2008. La información financiera en la prensa diaria: análisis de contenido en 
El país y El Mundo. In Nuevas Tendencias de la Comunicación, edited by Juan Benavides, 
Juan et al. Madrid: Fragua. 
 
Almiron, Núria. 2007. The debt of Sogecable and Prisa: analysis and genesis of a high risk 
global business strategy / El deute de Sogecable i PRISA: anàlisi i gènesi d'una estratègia 
empresarial global d'alt risc / La deuda de Sogecable y Prisa: análisis y génesis de una 
estrategia empresarial global de alto riesgo. Quaderns del CAC 29(set-des): 37-52.  
 
Almiron, Núria. 2007. ICTs and financial crime: an innocent fraud?. International 
Communication Gazette 69(1): 51-67.  
 
Almiron, Núria. 2007. La convergencia de intereses entre banca y grupos de comunicación: el 
caso de SCH y PRISA. Zer: revista de estudios de comunicación (22): 41-67.  
 
Almiron, Núria. 2007. La economía política de la investigación informacional. Revista latina de 
comunicación social 63(en-dic): 1-2.  
 
Almiron, Núria. 2007. Poder financer i poder mediàtic: banca i grups de comunicació. Els casos 
de l'SCH i PRISA (1976-2004). Treballs de comunicació 22: 37-52.  
 
Almiron, Núria, and Ramón Reig. 2007. The Communications Research in Spain: the Political 
Economy Epistemological Approach. American Communication Journal 9(2): 1-2.  
 
Almiron, Núria and Juan Hernández Vigueras. 2007. Per una política responsable contra els 
paradisos fiscals. In: El Pensament i l'acció., editad per VVAA, p. 4–45. Barcelona: Fundació 
Nous Horitzons.  
 
Almiron, Núria. 2006. Pluralismo en Internet: el caso de los diarios digitales españoles de 
información general sin referente impreso. Ámbitos. Revista Internacional de Comunicación 
(15): 9-32.   
 
Almiron, Núria. 2006. La verdad en Internet: la contribución de los weblogs (el caso de los 
warblogs en la guerra contra Iraq). Estudios de Periodística XI. El periodismo, motor de cultura 
y de paz, edited by Sociedad Española de Periodística, pp. 115–130. MADRID: SEP.  
 
Almiron, Núria. 2006. Los valores del periodismo y la convergencia digital: civic journalism y 
quinto poder. Revista Latina de Comunicación Social (61).   
 
Almiron, Núria. 2005. Banca y medios de comunicación en la sociedad de la información: el 
caso de los paraísos fiscales en El País. Zer: revista de estudios de comunicación (17): 123-
142.  
 
Almiron, Núria. 2005. Weblogs políticos: ¿Periodismo de opinión alternativo o nueva 
herramienta de persuasión colectiva? Revista Anthropos huellas del conocimiento 209): 146-
153.  
 
Almiron, Núria. 2003. Sobre el progreso en una era de revolución científico-tecnológico-digital. 
Ámbitos. Revista Internacional de Comunicación (9-10): 551-564.  
 
Almiron, Núria. 2002. Culturas de crecimiento en Internet: Europa y Estados Unidos. In 
Telecomunicaciones, sociedad y cultura, edited by José Antonio Millán, pp. 11–26. Madrid: 
Fundación Complutense. 
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C.2. Books 
 
Almiron, Núria, y Estela Díaz, eds. 2025. Compasión y especismo. Grupos de presión, 
discurso y lobby del complejo industrial animal en España. Madrid: Dykinson. 
 
Faria, Cátia, and Núria Almiron, eds. 2024. Especismo y Lenguaje. Madrid: Plaza y Valdés. 
 
Almiron, Núria, ed. 2024. Animal Suffering & Public Relations: The Ethics of Persuasion in the 
Animal Industrial Complex. London: Routledge. 
 
Freeman, Carrie P., and Núria Almiron, eds. 2022. Communication in Defense of Nonhuman 
Animals during an Extinction and Climate Crisis. Basel: MDPI. 
 
Almiron, Núria, and Jordi Xifra. 2021. Repensar los Think Tanks. Expertos vs. Impostores / 
Rethinking Think Tanks: Experts vs. Impostors. Zaragoza: Prensa Universitaria de Zaragoza. 
 
Khazaal, Natalie, and Núria Almiron, eds. 2021. Like an Animal: Critical Animal Studies 
Approaches to Borders, Displacement, and Othering. Leiden: Brill. 
 
Albornoz, Luis A., Ana I. Segovia, and Núria Almiron. 2020. Grupo Prisa: Media Power in 
Contemporary Spain. London: Routledge. 
 
Almiron, Núria, and Jordi Xifra, eds. 2020. Climate Change Denial and Public Relations: 
Strategic Communication and Interest Groups in Climate Inaction. London: Routledge. 
 
Almiron, Núria, Matthew Cole, and Carrie P. Freeman, eds. 2016. Critical Animal and Media 
Studies: Communication for Nonhuman Animal Advocacy. New York: Routledge. 
 
De Moragas i Spa, Miquel, Isabel Fernández Alonso, Núria Almiron, José Joaquín Blasco, 
Joan Corbella, Marta Civil, and Oriol Gibert, eds. 2011. Informe de la Comunicació a Catalunya 
2009–2010. Bellaterra: Institut de la Comunicació (Incom-UAB) and Generalitat de Catalunya. 
 
Almiron, Núria. 2010. Journalism in Crisis: Corporate Media and Financialization. Creskill, NJ: 
Hampton Press. 
 
De Moragas i Spa, Miquel, Isabel Fernández Alonso, Núria Almiron, José Joaquín Blasco, 
Joan Corbella, Marta Civil, and Oriol Gibert, eds. 2009. Informe de la Comunicació 2007–2008. 
Bellaterra: Institut de la Comunicació (Incom-UAB) and Generalitat de Catalunya. 
 
Almiron, Núria, and José Manuel Jarque. 2008. El mito digital: Discursos hegemónicos sobre 
Internet y periodismo. Barcelona: Anthropos. 
 
Fernández Alonso, Isabel, Miquel de Moragas, Joaquín José Blasco, and Núria Almiron, eds. 
2007. Press Subsidies in Europe. Barcelona: Lexicon, Generalitat de Catalunya, and Incom. 
 
Fernández Alonso, Isabel, Miquel de Moragas, Joaquín José Blasco, and Núria Almiron, eds. 
2006. Ajuts a la Premsa a Europa. Barcelona: Lexicon, Generalitat de Catalunya, and Incom. 
 
 
 
C.3. Research projects 
2025-2029. Ref. PID2024-156807OB-I00. “Influence, Governance, and Narratives: Interest 
Groups and Policy Dynamics Shaping the Discourse on 'Invasive Species' and 'Pests' 
(PESTS)”. Ministerio de Ciencia e Innovación. PI: Núria Almiron (Role: Principal 
Investigator). 
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2021-2025. Ref. PID2020-118926RB-100. “Lobbying and Compassion. Interest groups, 
Discourse and Nonhuman Animals in Spain (COMPASS)”. Ministerio de Ciencia e Innovación. 
PI: Núria Almiron (Role: Principal Investigator). 
2019-2021. Ref: COM18-1-0013. “Model EDvidence: un sistema de gestió per a les noves 
demandes del canvi educatiu i del coneixement, dins de la Comunitat MEDIA.” FEDER 
(European Union). PI: Manel Jiménez-Morales (Role: Investigator). 
2017-2020. Ref. CSO2016-78421-R. “Climate change, denialism and advocacy 
communication. Discourse and strategies of think tanks in Europe (THINKClima)”. Ministerio 
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